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STATEMENTS ON INTRODUCED 

BILLS AND JOINT RESOLUTIONS 

By Mr. FRANKEN (for himself, 
Mr. WHITEHOUSE, and Mr. 
BROWN): 

S. 1763. A bill to amend the Internal 
Revenue Code of 1986 to deny the de-
duction for advertising and pro-
motional expenses for prescription 
pharmaceuticals; to the Committee on 
Finance. 

Mr. FRANKEN. Mr. President, I am 
pleased today to introduce the Pro-
tecting Americans from Drug Mar-
keting Act. Health care spending is out 
of control, and this bill represents a 
small but significant step toward 
reigning in unnecessary health care 
costs. 

Right now, the Federal Government 
gives pharmaceutical companies a tax 
break every time you see a drug adver-
tisement on TV—and for every free 
mug your doctor receives that has a 
pharmaceutical company logo on it. 
These tax breaks add up to billions of 
dollars of lost revenue for the Federal 
Government. 

Pharmaceutical companies are get-
ting a huge boost at a time when thou-
sands of Americans are going bankrupt 
because of health care bills, and mil-
lions more are struggling to pay for 
health insurance coverage. This legis-
lation will remove these unfair tax 
benefits so pharmaceutical companies 
can focus their dollars on developing 
new drugs, not excessive marketing 
schemes. 

Nationwide, prescription drug spend-
ing rose 500 percent between 2000 and 
2005, from $40 billion to $200.7 billion 
per year. But while costs to patients 
are growing exponentially, the pharma-
ceutical industry is spending an aston-
ishing $30 billion annually on mar-
keting. Of course, these companies 
have the right to advertise. But tax-
payers shouldn’t be subsidizing these 
expenses. 

Research has shown that glossy ad-
vertisements and logo-laden pens don’t 
add any value to our health care sys-
tem. Instead, drug companies are try-
ing to use both consumers and doctors 
as pawns in order to maximize profits. 
The Federal Government should not 
subsidize these activities. 

It is challenging enough to navigate 
our health care system; the recent ex-
plosion of prescription drug ads on tel-
evision, on the Internet, and in maga-
zines just confuses things further. 
Many ads encourage consumers to use 
expensive drugs over cheaper alter-
natives that may work just as well. 
Other ads provide a skewed view of 
what the drug does, minimizing the 
risks while overemphasizing the bene-
fits. Health care already costs 
enough—taxpayers shouldn’t be paying 
to subsidize these unhelpful and con-
fusing messages. 

Drug companies are capitalizing on 
this confusion. Studies have shown 
that every dollar spent on advertising 
to consumers yields an additional $4.20 
in sales for drug manufacturers. This is 

a very high return on investment, and 
so not unsurprisingly companies have 
increased spending on ads to consumers 
by 536 percent from 1996 to 2007. That is 
536 percent. In 2007 alone, pharma-
ceutical companies spent nearly $4.8 
billion on these excessive marketing 
campaigns. This spending is passed on 
to consumers, resulting in higher pre-
scription drug costs for Americans. 
This bill will simply take away tax 
breaks that encourage drug companies 
to do this. 

The Protecting Americans from Drug 
Marketing Act is also needed to make 
sure doctors and other providers are 
making decisions based on the best sci-
entific evidence. Today, doctors fre-
quently receive information about pre-
scription drugs from the drug compa-
nies themselves. The Protecting Amer-
icans from Drug Marketing Act also 
takes away the tax break that drug 
companies receive for sending rep-
resentatives to hospitals and doctors’ 
offices to encourage them to use their 
drugs. These representatives are the 
ones who leave behind the pens and cof-
fee mugs—or even nicer gifts—that you 
see at the clinic, logoed with the names 
of specific drugs. 

We have created a culture in which 
doctors receive far too much biased in-
formation about drugs—and how they 
can be used in unapproved ways—from 
pharmaceutical reps who aren’t doc-
tors, often have no scientific training, 
and most certainly have a vested inter-
est in selling the newest, most expen-
sive products. This bill won’t end that 
practice, but it will end the lucrative 
tax breaks that encourage it. For this 
reason, it will help providers make 
medical decisions based on objective, 
peer-reviewed research—not on biased 
materials from companies standing to 
profit from doctors’ prescription pads 
and patients’ wallets. 

The Federal Government could save 
up to $3.5 billion every year by elimi-
nating these tax breaks used every day 
by drug companies. In this small way, 
we can help stem the tide of confusing 
and misleading drug ads that you and 
your family see every day on TV and in 
magazines. Just as importantly, we can 
bring down the cost of health care, 
make prescription drugs more afford-
able for all Americans, and help pay for 
the cost of health reform that is so 
sorely needed. 

Americans are struggling just to 
keep their health insurance and pay 
their bills. Let us end this counter-
productive subsidy and spend our tax-
payer dollars more wisely. I thank Sen-
ators WHITEHOUSE and BROWN for join-
ing me in introducing this important 
legislation, and I urge my colleagues to 
work with us to include it in health re-
form legislation. 

By Mr. CARDIN (for himself, Ms. 
COLLINS, Mr. BROWN, Ms. MI-
KULSKI, Mr. WHITEHOUSE, Mr. 
SCHUMER, and Mr. BURRIS): 

S. 1765. A bill to amend the Hate 
Crime Statistics Act to include crimes 

against the homeless; to the Com-
mittee on the Judiciary. 

Mr. CARDIN. Mr. President, I rise 
today to introduce the Hate Crimes 
Against the Homeless Statistics Act of 
2009. I am joined in this effort by Sen-
ator COLLINS. I am also joined by the 
Presiding Officer, Senator BROWN, Sen-
ator MIKULSKI, Senator WHITEHOUSE, 
and Senator SCHUMER. 

This week marks the 1-year anniver-
sary of the tragic murder of John Rob-
ert McGraham. Mr. McGraham was a 
well-known member of the Wilshire 
neighborhood of Los Angeles, CA, for 
more than 20 years. On October 9, 2008, 
he was doused with gasoline and set 
ablaze as he slept. By the time neigh-
bors and residents ran to his rescue, his 
clothes had been burned off and his 
face blackened. The attacker appar-
ently had a dislike toward homeless in-
dividuals. Known for rarely asking for 
money and not bothering anyone in the 
community, Mr. McGraham lost his 
life because of his homeless status. 
Days after his murder, hundreds of peo-
ple gathered at the spot of his death 
and created a memorial for him. 

Mr. McGraham is just one of many 
homeless individuals who have suffered 
hate crimes because they were home-
less. In a popular men’s magazine, 
under the blurb titled ‘‘Hunt for the 
Homeless,’’ the following was dis-
played: ‘‘Kill one for fun. We’re 87 per-
cent sure it’s legal.’’ We have heard the 
horrific stories: A woman sleeping was 
pushed into a river; a man was beaten, 
soaked in beer and urine and covered 
with trash; a woman was beaten in the 
face with a tire iron; and many more 
unfortunate stories. This behavior 
should not and cannot be tolerated in 
our society. What kind of society 
would we be if we allowed these types 
of attacks to continue without stand-
ing up against them? 

The Hate Crimes Statistics Act of 
1990 requires the Department of Justice 
to collect data from law enforcement 
agencies about ‘‘crimes that manifest 
evidence of prejudice based upon race, 
religion, sexual orientation or eth-
nicity.’’ In 1994, Congress expanded 
coverage to require reporting on crimes 
based on disability. Data collection 
provides the needed information to pol-
icymakers, law enforcement, and com-
munities so they can make informed 
decisions as to how best to proceed 
with the problem presented to us. The 
Hate Crimes Against the Homeless Sta-
tistics Act will again expand coverage 
by adding ‘‘homeless status’’ to the list 
of categories required to be reported on 
by the Department of Justice. 

In order to measure the level of bias- 
motivated crimes, data is needed. Cur-
rently, there is a significant problem in 
establishing a baseline for meaningful 
comparison. The best way to prove or 
disprove an issue’s validity is data col-
lection. According to the National Coa-
lition for the Homeless, which has 
tracked these types of attacks since 
1999, they have reported an increase in 
the number of hate crimes targeted at 
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homeless individuals in the last dec-
ade. If we take the statistics provided 
by this coalition and compare them to 
the available statistics currently being 
collected by the FBI under the Hate 
Crimes Statistics Act, the results are 
startling. 

The number of hate crimes resulting 
in death among listed members, those 
in the statute, is lower than the known 
number of fatal attacks on homeless 
individuals. Between 1999 and 2007, 
there were 94 hate crime fatalities 
among the listed individuals, compared 
to 218 fatalities in the same period di-
rected at homeless individuals. I am in-
troducing this bill today in an effort to 
get uniform data collection on these 
attacks so that we have a uniform 
basis on which to know how serious the 
problem is. 

There are approximately 3.5 million 
people a year who are likely to experi-
ence homelessness. They are mothers, 
fathers, and children, and they are 
among the most vulnerable members of 
our society. Veterans account for 20 
percent of our homeless population. 
Families displaced because of domestic 
violence make up another 28 percent of 
the homeless population. With in-
creased funding to provide housing for 
the homeless, the previous administra-
tion had seen a 20-percent drop in fam-
ily homelessness. However, because of 
the current economic crisis, an in-
crease in the homeless population has 
been reported. 

The 2008 annual homeless assessment 
report to Congress revealed that the 
number of homeless families, particu-
larly those in suburban and rural 
areas, has increased. The number of 
families seeking shelter has increased 
by 9 percent overall and by nearly 56 
percent in suburban and rural areas. 
Our current economic crisis has re-
versed the progress that we made be-
tween 2005 and 2007. There is also evi-
dence that when State and local budg-
ets are cut, homeless services are af-
fected. With an increase in the vulner-
able population, with the government 
unable to provide funding, at a min-
imum we have a duty to report sense-
less violence against this risk popu-
lation. 

That is what I am asking, pure and 
simple, that we find out exactly how 
many homeless people are being vic-
timized in a uniform way by having re-
liable data and information so that we, 
the policymakers, can make the right 
policy decisions. 

Homeless people are part of America. 
Every day we see veterans, men, 
women, and families who have been 
forced by circumstances to live on the 
streets. We have walked by them on 
our way to work or to school. In an ef-
fort to monitor bias-motivated vio-
lence, the first step is to realize the 
scope of the situation by gathering the 
data. 

I urge my colleagues to support this 
modest legislation so that we are bet-
ter prepared to deal with this chal-
lenge. 

SUBMITTED RESOLUTIONS 

SENATE RESOLUTION 309—RECOG-
NIZING AND CELEBRATING THE 
145TH ANNIVERSARY OF THE 
ENTRY OF NEVADA INTO THE 
UNION AS THE 36TH STATE 
Mr. REID (for himself and Mr. EN-

SIGN) submitted the following resolu-
tion; which was considered and agreed 
to: 

S. RES. 309 
Whereas October 31, 2009, marks the 145th 

anniversary of President Abraham Lincoln’s 
proclamation admitting Nevada into the 
Union as the 36th State; 

Whereas Nevadans celebrate the anniver-
sary of ‘‘Battle Born’’ statehood every year 
as Nevada Day; 

Whereas Nevada’s State motto is ‘‘All for 
Our Country’’, reflecting the patriotism and 
sense of duty demonstrated by countless Ne-
vadans since the State’s entrance into the 
Union; 

Whereas Nevada’s brave veterans and serv-
ice members have made critical contribu-
tions to our Nation’s security in times of war 
and of peace; 

Whereas the Henderson magnesium mines 
and the Nevada Test Site played key roles in 
the United States’ victories during World 
War II and the Cold War, respectively; 

Whereas Nevada is honored to host our Na-
tion’s Armed Forces at Nellis Air Force 
Base, Creech Air Force Base, Naval Air Sta-
tion Fallon, and the Hawthorne Army Depot, 
as well as National Guard Armories and Re-
serve Readiness Centers throughout the 
State; 

Whereas Nevada is a premier destination 
for tourists, business travelers, family vaca-
tioners, and outdoor enthusiasts throughout 
the United States and around the globe; 

Whereas Nevada’s unique features attract 
vacationers and locals alike, including the 
pastoral Washoe Valley, the crags of the 
Ruby Mountains, the ‘‘Biggest Little City in 
the World’’, the Las Vegas Strip, the Hoover 
Dam, Lovers Lock Plaza, and the annual Na-
tional Cowboy Poetry Gathering; 

Whereas mining became an important in-
dustry to the Silver State with the 1859 dis-
covery of the Comstock Lode, the most valu-
able deposit of silver in the Nation; 

Whereas Nevada produces more gold than 
all other States combined and is one of the 
largest sources of gold in the world; 

Whereas the entrepreneurial spirit of Ne-
vadans is reflected in a versatile economy, 
from the world’s largest gaming establish-
ments to small businesses that make up the 
vast majority of Nevada’s employers; 

Whereas Nevada has a rich cultural herit-
age that draws from diverse populations, 
from multi-generational ranching families to 
new residents, from Hispanic Americans to 
Asian Americans and Pacific Islanders, and 
from Basque communities to Mormon pio-
neers; 

Whereas Nevada recognizes the language, 
culture, and generosity of Nevada’s first 
dwellers, the Northern and Southern Pai-
utes, Shoshone, and Washoe peoples; 

Whereas Nevada celebrates Thocmentony, 
or Sarah Winnemucca, the first Native 
American woman to author a publication in 
English, whose statue graces Emancipation 
Hall in the Capitol Visitor Center; 

Whereas the snow-capped mountains of Ne-
vada (pronounced Nevăda) were the inspira-
tion for the Spanish origin of its name; 

Whereas Nevada offers beautiful outdoor 
settings ranging from vibrant desert land-
scapes to grand ski slopes, and from pictur-
esque hiking trails to flowing river currents; 

Whereas Lake Tahoe is one of the deepest 
and clearest alpine lakes in the world, and 
Lake Mead is the largest engineered res-
ervoir in the United States; 

Whereas Nevada is home to Great Basin 
National Park, 17 State parks, 2 national for-
ests, and 3,400,000 acres of wilderness, includ-
ing Sloan Canyon, Red Rock Canyon, and 
Black Rock Desert; 

Whereas Nevada exemplifies the independ-
ence, opportunity, and pioneering spirit of 
the West; and 

Whereas Nevada’s delegation to the 111th 
Congress—Senator Harry Reid, Senator John 
Ensign, Representative Shelley Berkley, 
Representative Dean Heller, and Representa-
tive Dina Titus—invite all to join in the 
celebration of Nevada statehood: Now, there-
fore, be it 

Resolved, That the Senate recognizes and 
celebrates the 145th anniversary of the entry 
of Nevada into the Union as the 36th State. 

f 

SENATE RESOLUTION 310—EX-
PRESSING SUPPORT FOR THE 
DESIGNATION OF OCTOBER 20, 
2009, AS THE NATIONAL DAY ON 
WRITING 

Mr. CASEY (for himself, Mr. ROB-
ERTS, Mr. SANDERS, Mr. BROWN, Mr. 
FEINGOLD, and Mr. AKAKA) submitted 
the following resolution; which was 
considered and agreed to: 

S. RES. 310 

Whereas people in the 21st century are 
writing more than ever before for personal, 
professional, and civic purposes; 

Whereas the social nature of writing in-
vites people of every age, profession, and 
walk of life to create meaning through com-
posing; 

Whereas more and more people in every oc-
cupation deem writing as essential and influ-
ential in their work; 

Whereas writers continue to learn how to 
write for different purposes, audiences, and 
occasions throughout their lifetimes; 

Whereas developing digital technologies 
expand the possibilities for composing in 
multiple media at a faster pace than ever be-
fore; 

Whereas young people are leading the way 
in developing new forms of composing by 
using different forms of digital media; 

Whereas effective communication contrib-
utes to building a global economy and a 
global community; 

Whereas the National Council of Teachers 
of English, in conjunction with its many na-
tional and local partners, honors and cele-
brates the importance of writing through the 
National Day on Writing; 

Whereas the National Day on Writing cele-
brates the foundational place of writing in 
the personal, professional, and civic lives of 
Americans; 

Whereas the National Day on Writing pro-
vides an opportunity for individuals across 
the United States to share and exhibit their 
written works through the National Gallery 
of Writing; 

Whereas the National Day on Writing high-
lights the importance of writing instruction 
and practice at every educational level and 
in every subject area; 

Whereas the National Day on Writing em-
phasizes the lifelong process of learning to 
write and compose for different audiences, 
purposes, and occasions; 

Whereas the National Day on Writing hon-
ors the use of the full range of media for 
composing, from traditional tools like print, 
audio, and video, to Web 2.0 tools like blogs, 
wikis, and podcasts; and 
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